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Design of the accreditation mark 

In many respects the Armed Forces first loyalty is to the crown, here we align to that 

belief by using an illustrative version of the royal crown. The large tick then reflects 

the accreditation process -the trust has ‘ticked all the boxes’ to be approved. It is 

also a positive mark that engenders confidence. 

Although the Veterans UK purple is not part of the NHS colour palette, we have 

received approval from the NHS Identity team to use it. The non-NHS colours in the 

trademark visually align the initiative with both the NHS and veteran’s organisations 

representing the Armed Forces. We consulted a range of bodies on the development 

of the mark. 

How it should be used 

Only NHS trusts, independent healthcare providers and hospices in England that 

have gone through accreditation process and received approval can use the 

accreditation mark. 

It must always be used within the context of your NHS organisational logo. It must 

not be used on its own without the NHS lozenge or organisational logo. 

It is designed to work against a white background only. 

The accreditation mark should be in a supporting position, at the bottom of your NHS 

communications (e.g., at the bottom of letterheads, recruitment advertising, web 

pages, email signature blocks etc.) It should not appear larger than your NHS 

organisational logo but be large enough for any text to be legible. 

You must not create your own version of the mark.  

If you require different formats or for questions, please contact rnoh.vcha@nhs.net 
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